Extract from Case Study on GM International Golf Schools. Taken from Golf Tourism by Simon and Louise Hudson. Goodfellow Publishers Limited.

Golf Tourism

and Newport Country Club in Rhode Island, all could be severely affected by a sea-level rise of two metres. Though the conservative projection from the Intergovernmental Panel on Climate Change predicts about a half-metre rise in sea level before the turn of the century, this is a generalization. Others have suggested more alarming projections. A National Science Foundation-funded study in 2006 predicted that if warming continues at its current pace, a six-metre rise in sea level by 2100 is possible. That kind of impact would submerge much of the golf course property in coastal Florida, New Jersey, Maryland, Virginia and the Carolinas. Other scientists believe the warming of the Earth means an increase in the intensity of the kinds of storms that can damage shorelines. In 2007, the Links Course at Wild Dunes in Isle of Palms, South Carolina, fell victim to high tides, higher winds and tropical storms and lost more than half of its 18th hole. The former 501-yard par 5 is now a 190-yard par 3. 

 Case Study: Junior Golf: The key to the future of the golf industry
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Graham Moore with his golf students, courtesy of Graham Moore

Junior participation is intrinsic to the healthy future of any sport industry. Graham Moore has been running golf academies for junior golfers since he noticed a lack of junior facilities in the UK back in 1990. Regarding the future of golf, Moore said ‘I think without juniors in any sport, you don’t have an industry, you’ll have a dying industry.’
Based out of England, he spends five months each year in the USA, touring golf championships with his top juniors. He set up the Graham Moore Golf Tour Ltd, his inter national junior golf tour division in 2004. A former European Tour player during his teens, he became a fully qualified golf pro by the age of 19. After several years working in the travel industry, he set up Graham Moore Inter national Golf Schools

and Junior Academies. ‘Everything just piggy-backed from there,’ he said. ‘I now have junior development programmes, junior academies, plus I work with professionals, too.’ 
In 2001 he formed the world’s first junior only golf club, operating out of Cheshire, UK. 
Membership varies between 45 and 110 kids, around 80 per cent boys, with an average age of 10. ‘It’s unique because it’s a roaming golf club, fully affiliated to every union as well as the Royal & Ancient in the UK. We use two local public courses and have 75 events throughout the year in addition to the junior tour,’ he said. In 2002 Moore received the Vale Royal Sports’ Award for his work with golf development and in 2005 he became a fellow of the PGA in recognition of his achievements within the golf industry. 
His tour division attracts five to 21-year-old competitors with events held in Britain and Europe. ‘It’s been sanctioned by all the hierarchy in golf, the English Golf Union (EGU), the English Women’s Golf Association (EWGA), the Scottish Golf Union (SGU) and also backed by the Royal & Ancient Golf Club at St Andrews. They give accreditation and handicap adjustments for the older kids,’ said Moore. Crans Montana, Switzerland – the home of the Omega European Masters – hosted Moore’s European Championship event in 2009. In 2010 the Graham Moore Junior World Championships were scheduled for Providence Golf Club in Florida. Moore’s UK events attract between 35 and 65 players, mainly from the UK but also from Germany, Spain and France. Moore expected up to 150 junior players from all over the world for the Crans Montana event. ‘And the 2010 World Championships should get a minimum of 150 competitors and maybe as high as 400 for year one of this event,’ he added.
Moore’s marketing is mainly done online. ‘Golf Empire in the UK does e-blasts for me. Also I’m on the US Junior Golf Scoreboard which promotes me on the front of their website as well as all of my tournaments that are two days or more,’ he said. He also has links with instructors.com, a US site. His own website gets 25,000 hits per week as well as numerous indirect hits through his affiliations with other companies. ‘Word of mouth is also one of our best marketing tools,’ he added.
For Full Case Study please purchase your copy of Golf Tourism by Simon and Louise Hudson. Goodfellow Publishers Limited.
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Announcing the publication of a brand new book featuring Graham Moore International Golf Schools.
Golf Tourism by Simon Hudson and Louise Hudson
Claim the special introductory 10% discount ONLY available via the Graham Moore International Golf Schools website, by quoting the code Click here to save 10% on the hardback by quoting GMINT10 *** 
